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—————————————————————————————————————

Education

PhD candidatee, January 2010-Present
Department of Marketing, NUS Business School, National University of Singapore, Singapore
M.A., Psychology, September 2009- August 2012
Consumer and Advertising Psychology Department, Korea University, Seoul, Korea
B.A., Korean Culture and Language, September 2005- July 2007

Korean Department, Dalian University of Foreign Languages, Dalian, China
—————————————————————————————————————
Research Interests
· Emotion, Affect, and Emotion Regulation
· Mental Imagery 
· Consumer Satisfaction
· Aesthetic Value and Experiential Value

—————————————————————————————————————
Scholarships and Awards
2010 – Present Research Scholarships (full tuition & stipend), NUS Business School 

2014 – Present Teaching Assistantship, NUS Business School
2007-2008 the First-Class Scholarship for Excellent Student, Dalian University of Foreign Languages
2006-2007 the First-Class Scholarship for Excellent Student, Dalian University of Foreign Languages
2006-2005 the First-Class Scholarship for Excellent Student, Dalian University of Foreign Languages
————————————————————————————————————
Doctoral Coursework
· Marketing Doctoral Seminars 
- Topics in Consumer Behavior (Gita Johar)
- Applied Sensation and Perception (Aradhna Krishna)
- Seminar on Consumer Judgment and Decision Making (Gal Zauberman)

- Consumer Information Processing (Iris Hung)

- Perspectives in Consumer Behaviour (Yan Zhang)

- Independent Study Module: Emotions and Mental Imagery (Iris Hung)

- Consumer Judgment and Decision Making (Iris Hung)

- Proseminar in Marketing (Xiuping Li, Junhong Chu, Jochen Wirtz, Catherine Yeung)
· Statistics and Methodology 

- Marketing Theory and Research (Yih Hwai Lee)
- Multivariate Statistics in Psychology (Mike Cheung)
- Analysis of Psychological Data Using GLM (Tsai Fen- Fang)
- Applied Regression Analysis (Xin Chen)
